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ANZ is pleased to bring you the first MoneyMinded in the Pacific Impact Report, consolidating our findings on the impact of 
the delivery of our flagship financial literacy program in Fiji, Samoa, Tonga and Vanuatu. Results from the survey conducted by 
the University of the South Pacific reveal that most respondents have acquired: useful and relevant financial knowledge and 
skills for their daily management of money; more positive attitudes and behaviors towards managing money; and a future 
orientation that involves setting financial goals, budgeting, saving and investing. In addition, the MoneyMinded program has 
had a positive impact on the respondents’ outlook on life, as well as indirect positive effects on their families and friends.

While ANZ has released country MoneyMinded impact reports in the past, this very first sub-regional report seeks to provide 
a consolidated view of the impact MoneyMinded has across different countries and identify commonalities and differences in 
financial management behaviours to further tailor our program to suit local needs. 

MoneyMinded is making an impact on our communities and ANZ continues to support financial literacy in the Pacific because 
we know that investing our efforts in this area is important. We’re committed to driving a savings culture in the Pacific through 
the delivery of MoneyMinded because we know that with careful budgeting, planning and through the practical life skills that 
MoneyMinded offers, people and their families and communities can thrive.  

Finally, I would like to sincerely thank our accredited MoneyMinded facilitators – both from ANZ and our community and 
corporate partners - for their dedication to the program and participants. Your important work must continue with even 
greater momentum into the future. 

Best wishes,

Tessa Price
ANZ Regional Executive – Pacific Islands

FoReWoRd
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1.0 IntRodUCtIon

Financial literacy can be defined as “a combination of 
awareness, knowledge, skill, attitude, and behaviour 
necessary to make sound financial decisions and 
ultimately achieve individual financial well-being” (OECD, 
2011). Following the global financial crisis in 2007 – 
2008, improving financial literacy emerged as a global 
economic imperative given that the global financial crisis 
was a result of reckless and risky behaviour in financial 
markets (Anantha-Nageswaran, 2008). In this context, 
financial literacy becomes an important ingredient for 
long-term economic stability and financial well-being 
for households (Yoshino et al., 2015). To that end, various 
financial organizations have initiated financial education 
programmes targeting subpopulations perceived as 
economically vulnerable in Asia and the Pacific. One 
example is MoneyMinded, a comprehensive suite of 
financial education resources that has been developed by 
ANZ and used to improve financial knowledge, attitudes, 
and behaviour in students, young adults, women, and 
people with disabilities (PWDs). Since 2010, the programme 
has been offered annually in Asia Pacific, and is delivered 
directly by local ANZ staff. 

The first section of this report presents the findings of 
the MoneyMinded Evaluation Survey (2017) for 4 Pacific 
countries: Fiji, Samoa, Tonga, and Vanuatu. This section 
provides a comprehensive overview of MoneyMinded’s 
impact on participants and reports participant responses 
to specific questions. Given that financial literacy is 
reflected in an individual’s financial knowledge, attitudes, 
and behaviour, the second section of the report presents 
inter-country comparisons using a financial literacy index 
comprising three sub-indices. Through factor analysis, 
questions from the MoneyMinded Evaluation Survey 
are categorized under financial knowledge, attitudes, or 
behaviour. This section of the report thus seeks to:

1. evaluate baseline financial literacy in the 4 countries;

2. investigate inter-country variations in financial literacy, 
so that future runs of MoneyMinded can be tailored to 
country-specific requirements
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2.0 SURvey PARtICIPAntS

As can be seen in Tables 1, 2, 3, and 4, the participants from the respective countries had the following characteristics:

FiJi (30 PARTiCiPANTs)

•	 The majority (60%) were female.

•	 70% of the participants were aged 40 or less.

•	 84% of the participants had attained tertiary education.

•	 81% of the participants were married.

•	 The majority had one (45%) or two (31%) adults, and zero 
(30%) or two (46%) children living in their households.

•	 All (100%) were in paid employment.

•	 90% of the participants indicated that their households 
had regular income; and 87% of the participants 
indicated that their households had a monthly household 
income that fell within the range of 1,333 FJD and above.

•	 Almost all (97%) of the participants were involved 
in making day-to-day decisions on money in their 
households, with 20% bearing sole responsibility.

sAMOA (30 PARTiCiPANTs)

•	 The majority (74%) were female.

•	 77% of the participants were aged 30 or less.

•	 73% of the participants had attained tertiary education.

•	 76% of the participants were in paid employment while 
15% were looking for work.

•	 40% of the participants were single while 34% were 
married.

•	 The majority had 4 or more (64%) adults, and 4 or more 
(50%) children living in their households.

•	 60% of the participants indicated that their households 
had regular income; and the majority (77%) had a 
monthly household income in the range of WST 1,000 or 
above.

•	 97% of the participants were involved in making day-to-
day decisions on money in their households, with 20% 
bearing sole responsibility.

TONGA (25 PARTiCiPANTs)

•	 The majority (64%) were male.

•	 68% of participants were aged 40 or less, including 36% 
aged 30 or less.

•	 Most (72%) participants had attainted tertiary education.

•	 76% of the participants were in paid employment while 
8% were self-employed and another 8% were looking 
after their home.

•	 72% of the participants were married, while 20% were 
single.

•	 The majority had 2 (39%), 3 (13%) or more (26%) adults, 
and 0 (24%), 1 (16%), 2 (28%) or 3 (20%) children living in 
their households.

•	 76% of the participants indicated that their households 
had regular income; and the majority (56%) had a 
monthly household income in the range of TOP 1,250 or 
more.

•	 96% of the participants were involved in making day-
today decisions on money in their households, with 16% 
bearing sole responsibility.

VANuATu (32 PARTiCiPANTs)

•	 The majority (69%) were male.

•	 The majority (78%) were aged 40 or less, including 37% 
aged between 21 and 30 years.

•	 50% of the participants had attained tertiary education 
while another 23% had completed secondary education.

•	 The majority were in paid employment (84%) and the 
remainder (16%) were self-employed.

•	 47% of the participants were cohabiting while 25% were 
married and another 25% were single.

•	 The majority had 1 (40%) or more than 3 (36%) adults, 
and 0 (22%), 2 (31%) or 3 (28%) children living in their 
households.

•	 63% of the participants indicated that their households 
had regular income; and 64% of the participants 
indicated that their monthly household income was VT 
70,000 or more.

•	 All (100%) the participants were involved in making 
decisions on money in their households, including 41% 
who bore sole responsibility.
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TAble 1. ChARACTeRisTiCs OF 
PARTiCiPANTs FROM FiJi (N=30)

characteristics Proportion 
(%)

Gender Male 40

Female 60

Age 18-20 0

21-30 30

31-40 40

41-50 17

51-60 13

60+ 0

Highest level 
of education 
completed

Primary school (Y1-6) 0

Secondary (Y7-Y13) 10

Tertiary 84

Non-formal 6

Other 0

Marital status Married 81

Cohabiting 0

Divorced/Separated 3

Widowed 0

Single 16

How many 
children in your 
family under the 
age of 18 live 
with you?

None 30

1 7

2 46

3 10

4 and above 7

How many 
people in your 
family aged 18 
and over live 
with you?

None 17

1 45

2 31

3 7

4 and above 0

Work status Self-employed (work for 
yourself )

0

In paid employment 
(work for someone else)

100

Looking for work 0

Looking after the home 0

Student 0

Other 0

Annual House-
hold income

Less than FJD 16,000 13

FJD 16,001 to 22,000 27

FJD 22,001 to 50,000 40

More than FJD 50,001 20

characteristics Proportion 
(%)

Considering all 
the sources of 
income coming 
into your 
household each 
month, would 
you say that 
your household 
income amount 
is regular?

Yes 90

No 10

Who is respon-
sible for the 
day- to-day  
decisions about 
money in your 
household?

You 20

You and your partner/
spouse together

60

Your partner/spouse 3

You and another family 
member

17

Another family member 0

Someone else 0

Nobody 0

TAble 2. ChARACTeRisTiCs OF 
PARTiCiPANTs FROM sAMOA (N=30)

characteristics Proportion 
(%)

Gender Male 26

Female 74

Age 18-20 0

21-30 77

31-40 13

41-50 7

51-60 3

60+ 0

Highest level 
of education 
completed

Primary school 0

Secondary 18

Tertiary 73

Other 9

Marital status Married 34

Cohabiting 7

Divorced/Separated 10

Widowed 3

Single 40

Other 6
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characteristics Proportion 
(%)

How many 
children in your 
family under the 
age of 18 live 
with you?

None 7

1 13

2 17

3 13

4 and above 50

How many 
people in your 
family aged 18 
and over live 
with you?

None 0

1 11

2 11

3 14

4 and above 64

Work status Self-employed (work for 
yourself )

3

In paid employment 
(work for someone else)

76

Looking for work 15

Looking after the home 0

Student 3

Other 3

Annual House-
hold income

Less than WST 12,000 23

WST 12,001 to 15,000 27

WST 15,001 to 20,000 17

WST 20,001 to 25,000 16

More than WST 25,000 17

Considering all 
the sources of 
income coming 
into your 
household each 
month, would 
you say that 
your household 
income amount 
is regular?

Yes 60

No 30

Don’t know 10

Who is respon-
sible for the 
day- to-day  
decisions about 
money in your 
household?

You 20

You and your partner/
spouse together

37

Your partner/spouse 0

You and another family 
member

40

Another family member 3

Someone else 0

Nobody 0

TAble 3. ChARACTeRisTiCs OF 
PARTiCiPANTs FROM TONGA (N=25)

characteristics Proportion 
(%)

Gender Male 64

Female 36

Age 18-20 0

21-30 36

31-40 32

41-50 20

51-60 12

60+ 0

Highest level 
of education 
completed

Primary school 0

Secondary 16

Tertiary 72

Non-formal 12

Marital status Married 72

Cohabiting 0

Single 20

Separated/divorced 0

Widowed 0

Other 8

How many 
children in your 
family under the 
age of 18 live 
with you?

None 24

1 16

2 28

3 20

4 and above 12

How many 
people in your 
family aged 18 
and over live 
with you?

None 0

1 22

2 39

3 13

4 and above 26

Work status Self-employed (work for 
yourself )

8

In paid employment 
(work for someone else)

76

Looking for work 0

Looking after the home 8

Student 0

Other 8

Annual House-
hold income

Less than TOP 7,000 12

TOP 7,001 – 15,000 32

TOP 15001 – 22,000 12

TOP 22,001 – 30,000 24

More than TOP 30,001 20
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characteristics Proportion 
(%)

Considering all 
the sources of 
income coming 
into your 
household each 
month, would 
you say that 
your household 
income amount 
is regular?

Yes 76

No 24

Don’t know 0

Who is respon-
sible for the 
day- to-day  
decisions about 
money in your 
household?

You 16

You and your partner/
spouse together

56

Your partner/spouse 0

You and another family 
member

24

Another family member 0

Someone else 0

Nobody 0

TAble 4. ChARACTeRisTiCs OF 
PARTiCiPANTs FROM VANuATu (N=32)

characteristics Proportion 
(%)

Gender Male 69

Female 31

Age 18-20 6

21-30 37

31-40 35

41-50 19

51-60 0

60+ 3

Highest level 
of education 
completed

Primary School 12

Secondary 23

Tertiary 50

Non-formal 15

Marital status Married 25

Cohabiting 47

Single 25

Separated/divorced 0

Widowed 3

Other 0

characteristics Proportion 
(%)

How many 
children in your 
family under the 
age of 18 live 
with you?

None 22

1 16

2 31

3 28

4 and above 3

How many 
people in your 
family aged 18 
and over live 
with you?

None 0

1 40

2 7

3 17

4 and above 36

Work status Self-employed (work for 
yourself )

16

In paid employment 
(work for someone else)

84

Looking for work 0

Looking after the home 0

Student 0

Other 0

Annual House-
hold income

Less than VT 240,000 9

VT 240,000 – 540,000 15

VT 540,001 – 840,000 12

VT 840,001 – 1,140,000 19

More than VT 1,140,000 45

Considering all 
the sources of 
income coming 
into your 
household each 
month, would 
you say that 
your household 
income amount 
is regular?

Yes 63

No 37

Don’t know 0

Who is respon-
sible for the 
day- to-day  
decisions about 
money in your 
household?

You 41

You and your partner/
spouse together

46

Your partner/spouse 0

You and another family 
member

13

Another family member 0

Someone else 0

Nobody 4
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2.1 GeNeRAl FiNANCiAl siTuATiON OF PARTiCiPANTs

The majority of participants from Fiji (53%), Tonga (52%), 
and Vanuatu (66%) occasionally faced requests for money 
from their family members while 40% of the participants 
from Samoa occasionally faced such requests (see Table 6). 
Conversely, 67% of participants from Fiji, 47% of participants 
from Samoa and 76% of participants from Tonga never or 
rarely asked for money from family members while 63% of 
participants from Vanuatu occasionally asked for money 
from family members (see Table 7).

The majority of participants from Fiji (80%), Samoa (53%, 
Tonga (84%) and Vanuatu (72%) indicated an unexpected 
expense in the last 12 months (see Table 8). 

The majority of participants from Fiji (73%), Tonga (72%), 
and Vanuatu (63%), indicated savings as the main mode of 
payment for unexpected and non-unexpected expenses, 
while participants from Samoa (38%) indicated borrowing 
from sources other than relatives and friends as the main 
mode of payment for such expenses (see Table 9).

When asked to indicate the duration of self-sustenance 
following a loss of income, 53%, 66%, 60%, and 59% 
of participants from Fiji, Samoa, Tonga, and Vanuatu, 
respectively, indicated a self-sustenance period of less than 
3 months (see Table 10).

TAble 5. AVAilAbiliTY OF FiNANCiAl 
bANKiNG PROduCTs

do you have any of the following types of financial 
banking products?a

Fiji 
(%)

Samoa 
(%)

tonga 
(%)

vanuatu 
(%)

Transaction 
account 

73 63 64 88

Savings account 90 43 68 81

Mortgage 47 10 16 31

Credit card 30 13 20 3

Retirement fund 73 47 64 50

Personal loan or car 
loan

57 50 44 66

Insurance 40 23 12 6

Debit card 7 0 24 6

Mobile phone 
payment account 
or internet 
payment

10 3 4 6

a.  Multiple responses allowed

TAble 6. FReQueNCY OF FAMilY 
MeMbeRs AsKiNG FOR MONeY

How often do other family members (not including 
your spouse or children) ask you for money?

Fiji 
(%)

Samoa 
(%)

tonga 
(%)

vanuatu 
(%)

Never/Rarely (about 
once a year)

20 10 4 0

Occasionally (about 
once a month)

53 40 52 66

Regularly (about 
every two weeks)

20 30 20 28

Frequently (every 
week)

7 20 24 6

TAble 7. FReQueNCY OF selF AsKiNG 
FOR MONeY

How often do you ask other family members (not 
including your spouse or children) for money?

Fiji 
(%)

Samoa 
(%)

tonga 
(%)

vanuatu 
(%)

Never/Rarely 
(about once a year)

67 47 76 37

Occasionally 
(about once a month)

30 33 24 63

Regularly (about 
every two weeks)

0 17 0 0

Frequently (every week) 3 3 0 0

TAble 8. uNeXPeCTed eXPeNse iN The 
lAsT 12 MONThs

In the last 12 months, have you had an unexpected 
expense?

Fiji 
(%)

Samoa 
(%)

tonga 
(%)

vanuatu 
(%)

Yes 80 53 84 72

No 20 47 16 28

TAble 9. MOde OF PAYMeNT FOR 
uNeXPeCTed eXPeNses

How did you pay for the unexpected expense, or if 
you did not have an unexpected expense, how would 
you pay for it?

Fiji 
(%)

Samoa 
(%)

tonga 
(%)

vanuatu 
(%)

Savings or part of savings 73 33 72 63

Credit card 10 3 4 0

Borrowed from family or 
friends

3 3 0 6

Borrowed money else-
where

7 38 24 19

Did not pay it straight 
away

7 13 0 9

Did not pay it 10 0 3
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TAble 10. duRATiON OF selF-
susTeNANCe, WiTh lOss OF MAiN 
sOuRCe OF iNCOMe

If you lost your main source of income/allowance 
today, how long could you continue to cover living 
expenses, without borrowing money or moving 
house?

Fiji 
(%)

Samoa 
(%)

tonga 
(%)

vanuatu 
(%)

Less than a week 0 23 12 3

At least a week, but less 
than one  month

20 20 12 22

At least one month, but 
less than three months

33 23 36 34

At least three months, 
but less than six months

7 0 12 16

At least six months 27 13 8 6

Don’t know 13 21 20 19
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3.0 FIndInGS oF MoneyMInded evAlUAtIon SURvey

3.1 suMMARY OF KeY iMPACTs

•	 The key results of the MoneyMinded evaluation survey 
indicated that after completing the MoneyMinded 
programme:There was an overall improvement in money 
management for participants across all four countries.

 - Participants from all four countries improved their 
savings behaviour. For example, the percentages of 
participants who saved regularly after MoneyMinded 
increased by 56%, 44%, 56%, and 40% for Fiji, Samoa, 
Tonga, and Vanuatu, respectively.

 - Improvement in savings attitudes accompanied the 
improvement in savings behaviour. For example, the 
percentages of participants who identified with being 
savers rather than spenders increased by 47%, 66%, 
64%, and 52% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively.

 - Spending attitudes also improved for participants 
from all four countries. For example, the percentages 
of participants who considered affordability before 
making purchases increased by 47%, 67%, 52%, and 
65% for Fiji, Samoa, Tonga, and Vanuatu, respectively. 
Similarly, the percentage of participants who said 
they would impulsively buy things they can’t afford 
decreased by 30%, 50%, 44% and 56% for Fiji, Samoa, 
Tonga and Vanuatu respectively.

 - The percentage of participants who found it more 
satisfying to spend money than to save it for the long 
term decreased by 23%, 21%, 28% and 6% for Fiji, 
Samoa, Tonga and Vanuatu respectively.

•	 There was an overall improvement in financial knowledge 
and management for participants across all four 
countries.

 - For instance, the percentages of participants who felt 
confident about making financial decisions increased 
by 60%, 80%, 68%, and 73% for Fiji, Samoa, Tonga, and 
Vanuatu, respectively.

 - Likewise, the percentages of participants who 
indicated that they were organized with regard 
to managing their money increased by 17%, 54%, 
56%, and 47% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively.

•	 Participants across all four countries also improved in 
financial planning.

 - In particular, the percentages of participants who were 
able to plan ahead increased by 50%, 70%, 64%, and 
75% for Fiji, Samoa, Tonga, and Vanuatu, respectively.

•	 Importantly, the percentages of participants who felt 
satisfied with their lives after MoneyMinded increased 
by 53%, 54%, 64%, and 62% for Fiji, Samoa, Tonga, and 
Vanuatu, respectively.

•	 Indirect positive impact on the families and friends of the 
participants of MoneyMinded was also observed.

 - After MoneyMinded, the percentages of participants 
who encouraged their families to save were 97%, 93%, 
96%, and 91% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively.

 - Furthermore, the percentages of participants who 
shared what they had learned from MoneyMinded 
with their families and friends were 90%, 97%,96%, and 
94% for Fiji, Samoa, Tonga, and Vanuatu, respectively.

3.2 MANAGiNG MONeY

Savings and expenditures
The percentages of participants who saved regularly 
increased by 56%, 44%, 56%, and 40% for Fiji, Samoa, Tonga, 
and Vanuatu, respectively (see Table 11).

This trend was also reflected in the increased savings per 
week for all four countries (see Table 13). For example, in 
the case of Fiji, the percentage of participants who saved 
less than FJD 25 per week decreased by 30% while the 
percentage of participants who saved FJD 25 or more per 
week increased by 47%.

In a similar vein, the percentages of participants who 
monitored expenses closely increased by 57%, 53%, 68%, 
and 48% for Fiji, Samoa, Tonga, and Vanuatu, respectively 
(see Table 12).
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TAble 11. sAViNG behAViOuR

Which of the following describes your saving behavior?

Fiji Samoa tonga vanuatu

Set amount on a regular basis Before (%) 27 13 20 19

After (%) 83 40 60 56

Change (%) 56 27 40 37

Save what is left over after expenses on a 
regular basis

Before (%) 10 13 12 16

After (%) 10 30 28 19

Change (%) 0 17 16 3

Save odd amounts when possible Before (%) 27 24 24 31

After (%) 7 27 12 22

Change (%) -20 3 -12 -9

Never able to save Before (%) 37 50 44 34

After (%) 0 3 0 3

Change (%) -37 -47 -44 -31

TAble 12. MONiTORiNG eXPeNses

Which of the following best describes how you personally monitor your expenses?

Fiji Samoa tonga vanuatu

Not at all Before (%) 27 47 24 50

After (%) 0 13 4 0

Change (%) -27 -34 -20 -50

A fair bit Before (%) 50 33 64 22

After (%) 20 17 16 24

Change (%) -30 -16 -48 2

Keep a fairly close eye without keeping 
written records

Before (%) 20 7 8 19

After (%) 50 23 36 38

Change (%) 30 16 28 19

Keep a close eye using written records Before (%) 3 10 4 9

After (%) 30 47 44 38

Change (%) 27 37 40 29

No answer Before (%) 0 3 0 0

After (%) 0 0 0 0

Change (%) 0 -3 0 0
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TAble 13. WeeKlY sAViNGs 

tonga

Nil

Before (%) 40

After (%) 0

Change (%) -40

Less than TOP 25

Before (%) 20

After (%) 8

Change (%) -12

TOP 25 to TOP 50

Before (%) 16

After (%) 40

Change (%) 24

More than TOP 50

Before (%) 20

After (%) 48

Change (%) 28

vanuatu

Nil

Before (%) 22

After (%) 3

Change (%) -19

Before (%) 34

Less than VT 1,000 After (%) 18

Change (%) -16

Before (%) 22

VT 1,000 to VT 2,000 After (%) 38

Change (%) 16

Before (%) 22

More than VT 2,000 After (%) 41

Change (%) 19

approximately how much do you save a week?

Fiji

Nil
Before (%) 20

After (%) 3

FJD 25 or less

Change (%) -17

Before (%) 40

After (%) 10

FJD 25 to FJD 50

Change (%) -30

Before (%) 23

After (%) 23

More than FJD 50

Change (%) 0

Before (%) 17

After (%) 64

Change (%) 47

Samoa

Nil

Before (%) 57

After (%) 7

Change (%) -50

Less than WST 25

Before (%) 31

After (%) 40

Change %) 9

WST 25 to WST 50

Before (%) 8

After (%) 20

Change (%) 12

More than WST 50

Before (%) 4

After (%) 33

Change (%) 29
attitudes towards saving
The percentages of participants who identified with being 
more of savers than spenders increased by 47%, 66%, 64%, 
and 52% for Fiji, Samoa, Tonga, and Vanuatu, respectively 
(see Table 14).

The percentages of participants who found it more 
satisfying to save money than to spend it also increased by 
30%, 21%, 36% and 10% for Fiji, Samoa, Tonga and Vanuatu 
respectively (see Table 15).
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TAble 14. sAVeR OR sPeNdeR

I am more of a saver than spender.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 23 3 20 6

After (%) 0 7 4 0

Change (%) -23 4 -16 -6

Disagree Before (%) 41 60 56 53

After (%) 3 3 4 13

Change (%) -38 -57 -52 -40

Neither agree nor disagree Before (%) 3 23 12 22

After (%) 17 10 16 16

Change (%) 14 -13 4 -6

Agree Before (%) 23 14 12 16

After (%) 47 60 64 52

Change (%) 24 46 52 36

Strongly agree Before (%) 10 0 0 3

After (%) 33 20 12 19

Change (%) 23 20 12 16

TAble 15. sATisFACTiON FROM sPeNdiNG VeRsus sATisFACTiON FROM sAViNG

I find it more satisfying to spend money than to save it for the long term.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 3 3 12 0

After (%) 23 20 24 13

Change (%) 20 17 12 13

Disagree Before (%) 30 33 28 50

After (%) 40 37 52 47

Change (%) 10 4 24 -3

Neither agree nor disagree Before (%) 20 13 12 22

After (%) 13 13 4 6

Change (%) -7 0 -8 -16

Agree Before (%) 40 38 44 19

After (%) 17 20 16 25

Change (%) -23 -18 -28 6

Strongly agree Before (%) 7 13 4 9

After (%) 7 10 4 9

Change (%) 0 -3 0 0

attitudes towards spending
The percentages of participants who said that they would 
not impulsively buy things that they could not afford 
increased by 27%, 37%, 44% and 52% for Fiji, Samoa, Tonga 
and Vanuatu, respectively (see Table 16).

The percentages of participants who considered 
affordability before making purchases increased by 47%, 
67%, 52%, and 65% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively (see Table 17).

Likewise, the percentages of participants who made 
alternate evaluations before making purchases increased by 
33%, 73%, 48%, and 69% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively (see Table 18).
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TAble 16. iMPulse buYiNG

I am impulsive and buy things even when I can’t really afford them.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 20 10 8 0

After (%) 43 10 20 3

Change (%) 23 0 12 3

Disagree Before (%) 33 13 16 19

After (%) 37 50 48 68

Change (%) 4 37 32 49

Neither agree nor disagree Before (%) 7 0 8 9

After (%) 10 13 8 13

Change (%) 3 13 0 4

Agree Before (%) 30 67 56 69

After (%) 7 17 12 13

Change (%) -23 -50 -44 -56

Strongly agree Before (%) 10 10 12 3

After (%) 3 10 12 3

Change (%) -7 0 0 0

TAble 17. CONsideRATiON OF AFFORdAbiliTY beFORe MAKiNG PuRChAse

before I buy something, I carefully consider whether I can afford it.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 10 7 0 6

After (%) 0 0 8 0

Change (%) -10 -7 8 -6

Disagree Before (%) 33 60 48 44

After (%) 3 3 0 7

Change (%) -30 -57 -48 -37

Neither agree nor disagree Before (%) 7 17 12 28

After (%) 0 14 0 6

Change (%) -7 -3 -12 -22

Agree Before (%) 37 13 32 22

After (%) 43 43 44 53

Change (%) 6 30 12 31

Strongly agree Before (%) 13 3 8 0

After (%) 54 40 48 34

Change (%) 41 37 40 34
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TAble 18. AlTeRNATiVe VAluATiON beFORe PuRChAse

When I shop for products and services, I spend time comparing prices and features.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 3 10 4 16

After (%) 0 0 0 0

Change (%) -3 -10 -4 -16

Disagree Before (%) 27 43 48 28

After (%) 7 3 4 3

Change (%) -20 -40 -44 -25

Neither agree nor disagree Before (%) 10 30 8 28

After (%) 0 7 8 0

Change (%) -10 -23 0 -28

Agree Before (%) 57 17 40 28

After (%) 57 53 48 72

Change (%) 0 36 8 44

Strongly agree Before (%) 3 0 0 0

After (%) 36 37 40 25

Change (%) 33 37 40 25

approach to saving
The percentages of participants who saved through 
automatic deductions and transfers increased by 21%, 
24%, 44%, and 31% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively (see Table 19).

Correspondingly, the percentages of participants who were 
unable to save decreased by 24%, 40%, 40%, and 31% for 
Fiji, Samoa, Tonga, and Vanuatu, respectively (see Table 19).
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TAble 19. MeThOds OF dePOsiT TO sAViNGs ACCOuNT

How do you generally make your savings deposit?

Fiji Samoa tonga vanuatu

Take cash to the bank Before (%) 13 27 28 19

After (%) 13 40 24 16

Change (%) 0 13 -4 -3

Automatic deductions from pay Before (%) 37 20 12 6

After (%) 61 17 28 25

Change (%) 24 -3 16 19

Transfer from another account Before (%) 7 3 8 13

After (%) 7 20 12 13

Change (%) 0 17 4 0

Automatic deductions from bank 
account

Before (%) 13 3 4 16

After (%) 10 13 28 28

Change (%) -3 10 24 12

Unable to save Before (%) 27 47 44 34

After (%) 3 7 4 3

Change (%) -24 -40 -40 -31

Other Before (%) 0 0 4 12

After (%) 3 3 4 15

Change (%) 3 3 0 3

3.3 FiNANCiAl KNOWledGe ANd MANAGeMeNT

Furthermore, the percentages of participants who knew 
the right questions to ask when presented with a financial 
decision increased by 37%, 70%, 64%, and 60% for Fiji, 
Samoa, Tonga, and Vanuatu, respectively (see Table 22).

Finally, the percentages of participants who knew where to 
get help with financial decision-making increased by 60%, 
70%, 44%, and 69% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively (see Table 23).

Financial knowledge
Regarding financial decision-making and problem-
solving:The percentages of participants who felt confident 
about making financial decisions increased by 60%, 
80%, 68%, and 73% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively (see Table 20).

The percentages of participants who were able to deal with 
financial problems also increased by 60%, 66%, 56%, and 
59% for Fiji, Samoa, Tonga, and Vanuatu, respectively (see 
Table 21).
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TAble 20. CONFideNCe iN MAKiNG FiNANCiAl deCisiONs

I feel confident about making financial decisions.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 0 7 12 0

After (%) 0 0 0 0

Change (%) 0 -7 -12 0

Disagree Before (%) 33 50 52 63

After (%) 0 0 0 3

Change (%) -33 -50 -52 -60

Neither agree nor disagree Before (%) 27 30 8 22

After (%) 0 7 4 9

Change (%) -27 -23 -4 -13

Agree Before (%) 40 13 28 15

After (%) 60 43 60 66

Change (%) 20 30 32 51

Strongly agree Before (%) 0 0 0 0

After (%) 40 50 36 22

Change (%) 40 50 36 22

TAble 21. AbiliTY TO deAl WiTh FiNANCiAl PRObleMs

I am able to deal with financial problems.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 0 14 16 6

After (%) 0 0 0 0

Change (%) 0 -14 -16 -6

Disagree Before (%) 47 48 40 47

After (%) 0 3 0 3

Change (%) -47 -45 -40 -44

Neither agree nor disagree Before (%) 13 14 12 22

After (%) 0 7 12 13

Change (%) -13 -7 0 -9

Agree Before (%) 37 24 28 25

After (%) 50 60 40 53

Change (%) 13 36 12 28

Strongly agree Before (%) 3 0 4 0

After (%) 50 30 48 31

Change (%) 47 30 44 31
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TAble 22. AbiliTY TO AsK RiGhT FiNANCiAl QuesTiONs

When presented with a financial decision, I know the right question to ask.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 0 17 4 6

After (%) 0 0 0 0

Change (%) 0 -17 -4 -6

Disagree Before (%) 20 40 40 41

After (%) 3 0 0 6

Change (%) -17 -40 -40 -35

Neither agree nor disagree Before (%) 27 20 28 28

After (%) 7 7 8 9

Change (%) -20 -13 -20 -19

Agree Before (%) 53 23 24 25

After (%) 53 57 52 69

Change (%) 0 34 28 44

Strongly agree Before (%) 0 0 4 0

After (%) 37 36 40 16

Change (%) 37 36 36 16

TAble 23. AWAReNess OF helP WiTh FiNANCiAl deCisiON MAKiNG

I am aware of where to get help with financial decision-making.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 7 3 12 6

After (%) 0 0 4 0

Change (%) -7 -3 -8 -6

Disagree Before (%) 56 50 36 50

After (%) 3 3 4 3

Change (%) -53 -47 -32 -47

Neither agree nor disagree Before (%) 10 23 12 25

After (%) 10 3 8 9

Change (%) 0 -20 -4 -16

Agree Before (%) 27 24 36 19

After (%) 60 70 48 84

Change (%) 33 46 12 65

Strongly agree Before (%) 0 0 4 0

After (%) 27 24 36 4

Change (%) 27 24 32 4
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Financial management
•	 Planning timelines have lengthened across all countries 

after MoneyMinded (see Table 24).

 - The percentages of participants who planned their 
saving and spending over the next week or fortnight 
decreased by 34%, 32% and 20% for Fiji, Tonga 
and Vanuatu, respectively. Correspondingly, the 
percentages of participants who planned their saving 
and spending over the next year or beyond increased 
by 21%, 12% and 17% for Fiji, Tonga and Vanuatu, 
respectively.

 - 47% of the participants from Samoa remained 
focused on the present. However the percentage of 
participants who planned their saving and spending 
over the next year or beyond increased by 11%.

•	 The percentages of participants who were organized 
with regard to money management increased by 17%, 
54%, 56%, and 47% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively (see Table 25).

•	 The percentages of participants who were aware of their 
daily living expenses also increased by 60%, 83%, 60%, 
and 63% for Fiji, Samoa, Tonga, and Vanuatu, respectively 
(see Table 26).

•	 Furthermore, the percentages of participants who were 
able to cope with unexpected expenses increased by 
54%, 50%, 48%, and 38% for Fiji, Samoa, Tonga, and 
Vanuatu, respectively (see Table 27).

•	 The percentages of participants who had money 
available for emergencies increased by 47%, 43%, 44% 
and 47% for Fiji, Samoa, Tonga and Vanuatu, respectively 
(see Table 28). 

•	 The percentages of participants who did not run short 
of money before the next payday increased by 28%, 
24%, 76%, and 40% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively (see Table 29).

•	 Finally, the percentages of participants who often or 
always had money left over before the next payday 
increased by 53%, 58%, 64%, and 48% for Fiji, Samoa, 
Tonga, and Vanuatu, respectively (see Table 30).

TAble 24. PlANNiNG TiMeliNes FOR sAViNG ANd sPeNdiNG

How do you plan your saving and spending?

Fiji Samoa tonga vanuatu

Over the next week or fortnight Before (%) 67 51 72 51

After (%) 33 47 40 31

Change (%) -34 -4 -32 -20

Over the next few months Before (%) 20 24 20 28

After (%) 33 17 36 31

Change (%) 13 -7 16 3

Over the next year Before (%) 0 11 4 9

After (%) 18 13 8 13

Change (%) 18 2 4 4

Over the next 2 – 4 years Before (%) 17 11 4 9

After (%) 10 13 8 9

Change (%) 3 2 4 0

Over the next 5 years or more Before (%) 3 3 0 3

After (%) 3 10 4 13

Change (%) 0 7 4 13
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TAble 25. beiNG ORGANiZed iN MONeY MANAGeMeNT

I am organized with regard to managing my money.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 7 10 12 0

After (%) 0 3 0 0

Change (%) -7 -7 -12 0

Disagree Before (%) 3 47 40 15

After (%) 7 17 8 0

Change (%) 4 -30 -32 -15

Neither agree nor disagree Before (%) 17 17 12 38

After (%) 3 0 0 6

Change (%) -14 -17 -12 -32

Agree Before (%) 60 26 24 44

After (%) 47 57 60 78

Change (%) -13 31 36 34

Strongly agree Before (%) 13 0 12 3

After (%) 43 23 32 16

Change (%) 30 23 20 13

TAble 26. AWAReNess OF dAilY liViNG eXPeNses

I know how much I need for my daily living expenses.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 7 0 12 6

After (%) 0 0 4 3

Change (%) -7 0 -8 -3

Disagree Before (%) 27 73 44 50

After (%) 0 0 4 3

Change (%) -27 -73 -40 -47

Neither agree nor disagree Before (%) 33 10 12 22

After (%) 7 0 0 9

Change (%) -26 -10 -12 -13

Agree Before (%) 20 17 28 22

After (%) 56 67 60 69

Change (%) 36 50 32 47

Strongly agree Before (%) 13 0 4 0

After (%) 37 33 32 16

Change (%) 24 33 28 16
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TAble 27. AbiliTY TO COPe WiTh uNeXPeCTed eXPeNses

I am able to cope with unexpected expenses.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 7 3 4 13

After (%) 0 3 4 0

Change (%) -7 0 0 -13

Disagree Before (%) 46 47 56 31

After (%) 3 7 8 9

Change (%) -43 -40 -48 -22

Neither agree nor disagree Before (%) 17 23 4 19

After (%) 13 13 4 16

Change (%) -4 -10 0 -3

Agree Before (%) 23 27 36 37

After (%) 57 50 48 53

Change (%) 34 23 12 16

Strongly agree Before (%) 7 0 0 0

After (%) 27 27 36 22

Change (%) 20 27 36 22

TAble 28. AVAilAbiliTY OF MONeY FOR eMeRGeNCies

before/after doing MoneyMinded, I had money for emergencies and/or savings to cover my expenses if I got sick or 
lost my job.

Fiji Samoa tonga vanuatu

Yes Before (%) 34 40 36 34

After (%) 81 83 80 81

Change (%) 47 43 44 47

No Before (%) 66 60 64 66

After (%) 19 17 20 19

Change (%) -47 -43 -44 -47
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TAble 29. shORTAGe OF MONeY

I often run short of money before my next pay is due.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 13 3 4 3

After (%) 37 10 20 6

Change (%) 24 7 16 3

Disagree Before (%) 33 13 4 13

After (%) 37 30 64 50

Change (%) 4 17 60 37

Neither agree nor disagree Before (%) 7 7 4 22

After (%) 13 17 0 22

Change (%) 6 10 -4 0

Agree Before (%) 27 57 64 56

After (%) 10 20 16 19

Change (%) -17 -37 -48 -37

Strongly agree Before (%) 20 20 24 6

After (%) 3 23 0 3

Change (%) -17 3 -24 -3

TAble 30. MONeY leFT OVeR

How often did you have money left over by the time you receive your next pay/allowance?

Fiji Samoa tonga vanuatu

Always Before (%) 20 8 12 9

After (%) 67 50 56 19

Change (%) 47 42 44 10

More often than not Before (%) 7 4 8 9

After (%) 13 20 28 47

Change (%) 6 16 20 38

Sometimes Before (%) 33 31 40 42

After (%) 17 23 12 25

Change (%) -16 -8 -28 -17

Hardly ever Before (%) 37 28 16 31

After (%) 3 0 4 6

Change (%) -34 -28 -12 -25

Never Before (%) 3 29 24 9

After (%) 0 7 0 3

Change (%) -3 -22 -24 -6
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3.4 PlANNiNG AheAd

The percentages of participants who were able to plan 
ahead increased by 50, 70%, 64%, and 75% for Fiji, Samoa, 
Tonga, and Vanuatu, respectively (see Table 31). 

In a similar vein, the percentages of participants who had 
financial goals to achieve in the next 12 months increased 
by 67%, 80%, 68%, and 63% for Fiji, Samoa, Tonga, and 
Vanuatu, respectively (see Table 32). 

Additionally, the percentages of participants who believed 
that financial management affects one’s future increased by 
50%, 63%, 48%, and 66% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively (see Table 33).

TAble 31. PlANNiNG AheAd

I am able to plan ahead.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 0 7 16 3

After (%) 0 0 0 0

Change (%) 0 -7 -16 -3

Disagree Before (%) 37 46 40 34

After (%) 0 0 0 0

Change (%) -37 -46 -40 -34

Neither agree nor disagree Before (%) 20 27 12 41

After (%) 7 10 4 3

Change (%) -13 -17 -8 -38

Agree Before (%) 43 17 32 22

After (%) 56 50 52 69

Change (%) 13 33 20 47

Strongly agree Before (%) 0 3 0 0

After (%) 37 40 44 28

Change (%) 37 37 44 28

TAble 32. seTTiNG FiNANCiAl GOAls.

I have financial goals to achieve in the next 12 months.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 17 10 16 6

After (%) 0 0 0 0

Change (%) -17 -10 -16 -6

Disagree Before (%) 39 60 48 56

After (%) 3 0 0 6

Change (%) -36 -60 -48 -50

Neither agree nor disagree Before (%) 17 20 12 13

After (%) 3 10 8 6

Change (%) -14 -10 -4 -7

Agree Before (%) 20 10 24 25

After (%) 50 47 40 57

Change (%) 30 37 16 32

Strongly agree Before (%) 7 0 0 0

After (%) 44 43 52 31

Change (%) 37 43 52 31
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TAble 33. iMPACT OF FiNANCiAl MANAGeMeNT ON FuTuRe

I believe the way I manage my finances affects my future.

Fiji Samoa tonga vanuatu

Strongly disagree Before (%) 7 10 12 3

After (%) 0 0 8 3

Change (%) -7 -10 -4 0

Disagree Before (%) 20 33 36 50

After (%) 0 0 4 0

Change (%) -20 -33 -32 -50

Neither agree nor disagree Before (%) 23 20 16 25

After (%) 0 0 4 9

Change (%) -23 -20 -12 -16

Agree Before (%) 37 33 24 22

After (%) 43 37 24 47

Change (%) 6 4 0 25

Strongly agree Before (%) 13 4 12 0

After (%) 57 63 60 41

Change (%) 44 59 48 41

3.5 iMPACT ON iNdiViduAls

•	 MoneyMinded significantly improved the personal 
wellbeing of participants from all four countries. 

 - Across all items, the majority (>50%) of participants 
from all four countries consistently expressed 
positive sentiments after completing MoneyMinded. 
For example, the percentages of participants 
who indicated that they felt less stressed after 

MoneyMinded were 86%, 97%, 80%, and 81% for Fiji, 
Samoa, Tonga, and Vanuatu, respectively (see Table 34).

•	 Furthermore, the percentages of participants who felt 
satisfied with their lives increased by 53%, 54%, 64%, and 
62% for Fiji, Samoa, Tonga, and Vanuatu respectively (see 
Table 35).
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TAble 34. iMPACT OF MONeYMiNded ON iNdiViduAls

Since doing MoneyMinded, I feel less stressed about the future.

Fiji Samoa tonga vanuatu

Strongly disagree (%) 0 0 0 3

Disagree (%) 7 0 12 3

Neither agree nor disagree (%) 7 3 8 13

Agree (%) 63 60 52 59

Strongly agree (%) 23 37 28 22

Since doing MoneyMinded, I feel more confident in other aspects of my life.

Fiji Samoa tonga vanuatu

Strongly disagree (%) 0 0 8 0

Disagree (%) 0 0 0 0

Neither agree nor disagree (%) 3 0 0 6

Agree (%) 67 50 52 72

Strongly agree (%) 30 50 40 22

Since doing MoneyMinded, I feel I am able to better provide for my family.

Fiji Samoa tonga vanuatu

Strongly disagree (%) 0 0 4 0

Disagree (%) 0 0 0 0

Neither agree nor disagree (%) 3 7 0 16

Agree (%) 57 40 44 53

Strongly agree (%) 40 53 52 31

MoneyMinded has given me the opportunity to meet new people.

Fiji Samoa tonga vanuatu

Strongly disagree (%) 0 0 4 3

Disagree (%) 3 0 0 9

Neither agree nor disagree (%) 13 3 12 9

Agree (%) 27 53 32 54

Strongly agree (%) 57 44 52 25

I have learnt a lot from other participants in MoneyMinded.

Fiji Samoa tonga vanuatu

Strongly disagree (%) 3 0 4 3

Disagree (%) 3 0 0 3

Neither agree nor disagree (%) 7 0 0 0

Agree (%) 63 33 32 63

Strongly agree (%) 24 67 64 31

MoneyMinded has helped me to feel more connected with my community.

Fiji Samoa tonga vanuatu

Strongly disagree (%) 7 0 4 3

Disagree (%) 7 0 4 6

Neither agree nor disagree (%) 26 13 16 13

Agree (%) 50 47 40 53

Strongly agree (%) 10 40 36 25
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TAble 35. iMPACT OF MONeYMiNded ON 
PeRsONAl Well-beiNG

before you did MoneyMinded, how satisfied were you 
with your life as a whole? (%)

 Fiji Samoa tonga vanuatu

0 0 0 0 6

1 3 13 4 6

2 7 7 8 10

3 3 10 28 13

4 10 7 8 16

5 34 23 20 27

6 13 7 4 3

7 13 3 4 10

8 10 7 8 3

9 7 13 8 0

10 0 10 8 6

thinking about your own life and personal 
circumstances now, how satisfied are you with your 
life as a whole? (%)

 Fiji Samoa tonga vanuatu

0 0 0 0 0

1 0 0 0 0

2 0 3 0 0

3 0 0 0 3

4 0 0 0 0

5 7 3 4 13

6 10 7 4 13

7 13 20 12 19

8 40 23 32 23

9 23 17 8 3

10 7 27 40 26

Percentage change (%)

 Fiji Samoa tonga vanuatu

0 0 0 0 -6

1 -3 -13 -4 -6

2 -7 -4 -8 -10

3 -3 -10 -28 -10

4 -10 -7 -8 -16

5 -27 -20 -16 -14

6 -3 0 0 10

7 0 17 8 9

8 30 16 24 20

9 16 4 0 3

10 7 17 32 20

3.6 iMPACT ON FAMilY ANd FRieNds

MoneyMinded also had an indirect positive impact on the 
families and friends of participants. 

After completing MoneyMinded, the percentages of 
participants who encouraged their family to save were 97%, 
93%, 96%, and 91% for Fiji, Samoa, Tonga, and Vanuatu, 
respectively (see Table 36).

The percentages of participants who shared what they had 
learned from MoneyMinded with their families and friends 
were 90%, 97%, 96%, and 94% for Fiji, Samoa, Tonga, and 
Vanuatu, respectively (see Table 36). 

TAble 36. iMPACT OF MONeY MiNded 
ON FAMilY ANd FRieNds

Since completing MoneyMinded, have you 
encouraged your family members to save?

Fiji Samoa tonga vanuatu

Yes 97 93 96 91

No 3 7 4 9

Since completing MoneyMinded, have you shared 
anything else you learned about money with family 
and friends?

Fiji Samoa tonga vanuatu

Yes 90 97 96 94

No 10 3 4 6
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4.0 FInAnCIAl lIteRACy IndICeS

Given that financial literacy comprises financial behavior, 
attitudes, and knowledge, evaluating participants with 
financial literacy indices allows for these characteristics to 
be captured on a spectrum. An individual is considered 
to have higher financial literacy if more positive behavior 
(such as organized money management), attitudes (such 
as finding it more satisfying to spend than save money), 
and knowledge (such as knowing the right questions to 
ask when faced with financial decisions) are observed. 
Having indices for financial behavior, financial attitudes 
and financial knowledge allows for analysis of inter-country 
variations in financial literacy. Sections 4.1, 4.2 and 4.3 
present the results for the financial behaviour, financial 
attitudes and financial knowledge indices, respectively. In 
each section, the figure shows the average index scores for 
the 4 countries, both before and after MoneyMinded.

4.1 FiNANCiAl behAViOR iNdeX

Ten questions from the MoneyMinded Evaluation Survey 
questionnaire were used to develop the financial behavior 
index (see Table 37). These questions captured diverse 
aspects of financial behavior and included questions on 
saving, planning, and money management behavior. For 
each behavioural question, participants were awarded 
1 point if they reported “strongly agree” or “agree” to the 
question, and 0 point if they reported otherwise. The 
purpose of dichotomizing the responses was to identify a 
clear distinction between participants with positive financial 
behaviour and those with negative financial behavior. The 
final score for the financial behaviour index was calculated 
by adding the points for all ten questions. As such, for the 
financial behaviour index, the minimum score was 0 while 
the maximum score was 10. A high score reflected positive 
financial behavior and a lower score reflected negative 
financial behavior. 

TAble 37. CReATiNG A FiNANCiAl behAViOuR iNdeX

Question from survey questionnaire behavior captured Scoring

I am organized with regard to money management. Money organization and management

1 point for participants 
who reported “strongly 
agree” or “agree”; 0 point 
otherwise

I am more of a saver than a spender. Saving and spending behavior

I know how much I need for my daily living 
expenses.

Having a household budget

I have financial goals to achieve in the next 12 
months.

Setting short-term financial goals

I set longer-term financial goals and strive to 
achieve them.

Setting long-term financial goals

I feel confident about making financial decisions Financial decision-making

I am able to plan ahead. Ability to make financial plans

I am able to deal with financial problems. Ability to address financial problems

I am able to cope with unexpected expenses.
Having financial reserves for unexpected 
expenses 

When I shop for products and services, I spend time 
comparing prices and features.

Alternative evaluation before purchase

Prior to MoneyMinded, participants from Samoa (average 
index score = 1.7) and Fiji a (average index score = 3.8) had 
the lowest and highest average financial behavior index 
scores, respectively (see Figure 1). After MoneyMinded, 
participants from Vanuatu (average score = 8.4) and Fiji 
(average score = 9.1) had the lowest and highest average 
financial behaviour index scores, respectively. 

Overall, MoneyMinded was effective in improving the 
financial behavior of participants across all four countries. 
The average financial behavior index scores increased by 
5.3, 7.1, 6.0, and 6.1 for participants from Fiji, Samoa, Tonga, 
and Vanuatu, respectively.
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FiGuRe 1. AVeRAGe FiNANCiAl 
behAViOuR iNdeX sCORe bY COuNTRY

FiGuRe 2. AVeRAGe FiNANCiAl 
ATTiTudes iNdeX sCORe bY COuNTRY

4.2 FiNANCiAl ATTiTudes iNdeX

Three questions from the MoneyMinded Evaluation 
Survey questionnaire were used to develop the financial 
attitudes index (see Table 38). For each attitudinal question, 
participants were awarded 1 point if they reported “strongly 
disagree” or “disagree” to the question, and 0 point if they 
reported otherwise. The final score for the financial attitudes 
index was calculated by adding the points for all three 
questions. As such, for the financial attitudes index, the 
minimum score was 0 while the maximum score was 3. A 
high score reflected positive financial attitudes and a low 
score reflected negative financial attitudes.

Prior to MoneyMinded, participants from Vanuatu (average 
index score = 0.6) and Fiji (average index score = 1.1) had 
the lowest and highest average financial attitudes index 
scores, respectively (see Figure 2). After MoneyMinded, 
participants from Samoa (average score = 1.7) and Fiji 
(average score = 2.0) had the lowest and highest average 
financial attitudes scores, respectively. 

Overall, MoneyMinded was effective in improving the 
financial attitudes of participants from Fiji, Samoa, and 
Vanuatu. The average financial attitudes index scores 
increased by 0.9, 0.9, 1.1 and 1.2 for participants from Fiji, 
Samoa, Tonga and Vanuatu, respectively.

TAble 38. CReATiNG A FiNANCiAl 
ATTiTudes iNdeX

Question 
from survey 
questionnaire

attitude 
captured Scoring

I am impulsive and 
buy things even 
when I can’t really 
afford them.

Financial 
impulsiveness

1 point for 
participants 
who reported 
“strongly 
disagree” or 
“disagree”; 0 
point otherwise

Money is there to 
be spent.

Attitude towards 
money

I find it more 
satisfying to spend 
money than to save 
it for the long term.

Attitude towards 
spending and 
saving
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4.3 FiNANCiAl KNOWledGe iNdeX

Four questions from the MoneyMinded Evaluation 
Survey questionnaire were used to develop the financial 
knowledge index (see Table 39). For each knowledge 
question, participants were scored according to their 
responses (1 point for “strongly disagree” and 5 points for 
“strongly agree”). The final score for the financial knowledge 
index was derived by averaging the scores for all four 
questions. The minimum and maximum scores for the 
financial knowledge index were 1 and 5, respectively. A high 
financial knowledge index score indicated strong financial 
knowledge, while a low financial knowledge index score 
indicated weak financial knowledge.

Prior to MoneyMinded, participants from Vanuatu (average 
index score = 2.7) and Fiji (average index score =3.2) had 
the lowest and highest average financial knowledge index 
scores, respectively (see Figure 3). After MoneyMinded, 
participants from Vanuatu (average score = 3.8) and 
Tonga (average score = 4.4) had the lowest and highest 
average financial knowledge index scores, respectively. 
MoneyMinded was effective in improving the financial 
knowledge of participants across all four countries. The 
average financial knowledge index scores increased by 1.0, 
1.4, 1.4, and 1.1 for participants from Fiji, Samoa, Tonga, and 
Vanuatu, respectively

TAble 39. CReATiNG A FiNANCiAl 
KNOWledGe iNdeX

Question 
from survey 
questionnaire

Knowledge 
captured

Scoring

When presented 
with a financial 
decision, I know 
the right questions 
to ask.

Knowledge about 
right financial 
questions

From 1 to 
5, with 1 for 
“strongly 
disagree” and 
5 for “strongly 
agree”

I know how 
to choose an 
insurance product 
that suits my needs.

Knowledge 
about insurance 
products

I have a good 
understanding 
of different types 
of bank accounts 
available.

Knowledge about 
available bank 
accounts

I have a good 
understanding of 
different types of 
financial products.

Knowledge about 
different financial 
products

FiGuRe 3. AVeRAGe FiNANCiAl 
KNOWledGe iNdeX sCORe bY COuNTRY
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5.0 CASe StUdy oF MoneyMInded PARtICIPAnt 

This section presents a case study of a MoneyMinded participant from Fiji. 
This case study shows how MoneyMinded has effectively imparted financial 
knowledge to the participant, and improved his ability to manage expenses and 
savings, and set goals and plans for the future.

He was initially shocked by the value of his vision and 
felt it was too ambitious but the facilitator encouraged 
him that it could be achieved through careful planning, 
hard work and skilful financial management.

After the workshop, Malakai shared the vision board with 
his family and displayed it in a prominent position in their 
home so they can look at it every morning as they prepare 
for work and school. His children were inspired by the 
prospect of travelling overseas and they readily embraced 
the vision. Before MoneyMinded, Malakai tended to give his 
children money to spend on snacks every day. However 
as the family established a savings culture, his children 
started returning the spending money and asking him 
to save it for their overseas trip. Malakai’s wife was not so 
easily convinced since she knew of his wasteful spending 
habits. 

5.1 FROM FiJi

Malakai (not his real name) is a young Fijian man who 
attended the MoneyMinded Workshop in Suva in 
November 2016.

Reflecting on that workshop, Malakai admits that he 
expected it to be “just another boring workshop”. Therefore 
he was pleasantly surprised by the innovative learning 
methods employed by the facilitators, which made 
the workshop inclusive and participatory. Malakai now 
considers himself very fortunate because the knowledge he 
gained through the workshop has significantly transformed 
his own life and improved the lives of his entire family.

Malakai was particularly captivated by the vision board, 
which allowed him to put his aspirations on paper for the 
very first time. In his own words, “the vision board is very 
powerful” and he firmly believes that “what you put on 
paper will become your reality.” As a young child, Malakai 
nurtured dreams of owning his own car and a house. 
However his dreams remained locked within his mind 
and he was too embarrassed to share them until the 
MoneyMinded workshop. On his vision board, Malakai 
drew a house, a car and a farm. The farm was divided into 
sections for poultry and root crops as well as sandalwood 
which takes longer to mature. He also included an overseas 
trip with his wife and two children. With the facilitator’s 
assistance, Malakai was able to quantify his vision and 
develop an appropriate timeline.  

FiGuRe 3. AVeRAGe FiNANCiAl 
KNOWledGe iNdeX sCORe bY COuNTRY

MAlAKAi sTARTed TO sAY “NO” TO 

WAsTeFul sPeNdiNG ON AlCOhOl. 

The FAMilY AlsO used TO sPeNd 

A lOT OF MONeY ON TAXis buT 

TheY hAVe NOW ReduCed This 

subsTANTiAllY.
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“MONeYMiNded is liFe-ChANGiNG. iT Will TRANsFORM YOuR liFe bY helPiNG 

YOu TO esTAblish A PlAN TO AChieVe YOuR VisiON. iT Will uNlOCK YOuR 

POTeNTiAl ANd PRePARe YOu FOR WhAT lies AheAd”

However she also began to embrace his vision when 
she observed the changes in his behaviour. In particular, 
Malakai started to say “no” to wasteful spending on 
alcohol. the family also used to spend a lot of money 
on taxis but they have now reduced this substantially.

Malakai has already started making his vision a 
reality. A few months after the MoneyMinded workshop, 
he secured another property in the city. Once his family 
moved into their new property, he began renovating and 
expanding their first property which he had inherited from 
his dad. Malakai plans to build flats on the first property, 
which can be rented out to generate another income 
stream. He is now negotiating the lease of farming land 
with another landowner. Malakai’s entire family understands 
the rewards which they can reap through better financial 
management. Their mind is now attuned to business and 
they enthusiastically discuss the farm and the individual 
responsibilities they will take. Malakai is now able to 
consider early retirement since the farm will generate more 
income than his current job. The farm is also a legacy he can 
pass on to his children. In his own words, “I hope to retire 
by the age of 45. Why not invest my time and strength 
into my own business?”

Malakai loves to share his living testimony of MoneyMinded 
and enthusiastically advocates for the programme. His 
employers were so impressed with the changes in his 
financial attitude and behaviour that they promoted him to 
lead an advocacy team which conducts awareness sessions 
on the importance of financial literacy. Through these 
sessions around the country, Malakai encourages employers 
and employees to improve their financial knowledge, 
attitudes and behaviour by attending MoneyMinded 
Workshops. He shares with them that “MoneyMinded is 
life-changing. It will transform your life by helping you 
to establish a plan to achieve your vision. It will unlock 
your potential and prepare you for what lies ahead”

Malakai sincerely acknowledges ANZ for the MoneyMinded 
programme and thanks the facilitators for their immense 
contribution to his family.
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6.0 ConClUSIon

Across all four countries, MoneyMinded was effective in 
improving participants’ money management abilities, 
financial knowledge, and forward planning abilities. 
Importantly, this improvement in financial literacy resulted 
in a better quality of life for the participants and a positive 
impact on their loved ones.

In addition, MoneyMinded was effective in improving 
participants’ financial behaviour, attitudes and knowledge 
across all four countries. These improvements were 
particularly notable for financial behaviour and financial 
attitudes. The findings also revealed inter-country variations 
in financial behaviour, attitudes, and knowledge.
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